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In the car: AM/FM radio leads share of ad-supported

audio listening among major auto parent companies

In the car (primary car driven) share of ad-supported audio time spent

Parent companies

General Honda | Hyundai Porsche RNeiQ;Ur:t_' Toyota | Mercedes-
Motor | Motor . . .. | Stellantis |Subaru| Motor Benz Tesla*
Motors C SE Mitsubishi . "
o. Group Alliance Industries Group
AM/FMradio | 88% | 86% | 88% | 80% 84% 84% | 83% | 82% 83% 74%
Podcasts 6% 8% 4% 5% 6% 6% 9% 8% 9% 17%
Ad-supported
a0 A% 2% 5% | 6% | 6% 5% | 3% | 3% | 5% | 3%
Ad-supported
2% 2% 1% 1% | 4% | 2% | 2% | 3% 1% | 3%
Ad-supported
Soority 1% | 2% 1% | 8% | 05% | 3% | 2% | 5% 1% | 3%

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025, Mercedes-Benz: 2 year average 2023-2025 *Mercedes-Benz n=95,

(@ smLus | W Westwood One

AUDIOACTIVE

Tesla n=68.. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your
PRIMARY car or truck — that is, the one vehicle you spend the most time driving or riding as a passenger?
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In the car: AM/FM radio leads share of ad-supported

audio listening among major auto brands

In the car (primary car driven) share of ad-supported audio time spent

Brands

Chevrolet | Honda | Hyundai | Toyota | Subaru | Ford | Nissan | BMW | Audi* | Jeep | Kia | Dodge | Lexus

AMEM 1 90% | 86% | 87% | 82% | 83% |85%| 84% |88% | 87% |83% 90% 83% |86%

radio

Podcasts 4% 9% 6% 8% | 9% | 5% | 6% ([ 7h| 6% | 6% | 2% | 7% | 4%

Ad-
supported | 3% 2% 5% 2% | 3% | 4% | 6% | S% | 6% | 6% | 4% | SK | 7%
SiriusXM
Ad-
supported | 2% 1% 1% 3% | 2% | 3% | 4% | 0% 0.5%| 1% | 1% | 3% | 1%
Pandora
Ad-
susrbpcfr(;red 1% 2% | 0.5% | 5% | 2% | 4% |0.5% 0% 0.2%| 4% 2% | 3% | 3%
portry

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025, Audi, BMW, Kia, Lexus: 2 year average 2023-2025 *Audi n=94. @5 | wwe

Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car AUDIO ACTIVE
or truck — that is, the one vehicle you spend the most time driving or riding as a passengere




In the car: AM/FM radio leads share of all audio

listening among major auto parent companies

In the car (primary car driven) share of all (ad-supported and ad-free) audio time spent

Parent companies

G Honda | Hyundai Re.nault- Toyota Mercedes-
eneral Porsche Nissan- .
Motors Motor Motor SE Mitsubishi Stellantis | Subaru Motqr Benz
Co. Group . Industries Group*
Alliance
AM/FM radio 62% 62% 51% 50% 52% 55% 60% 54% 54% 51%
Ad-free SiriusXM 14% 8% 15% 20% 19% 17% 12% 11% 18% 10%
Ad-free Spotify 5% 7% 5% 2% 5% 5% 4% 8% 5% 1%
Owned music 5% 2% 7% 4% 4% 5% 4% 7% 4% 4%
Podcasts 4% 6% 2% 3% 4% 4% 7% 5% 6% 12%
Musie videos on 2% 1% 9% 2% 6% 3% 1% 1% 2% 2%
Apple music 2% 3% 4% 5% 1% 3% 2% 3% 4% 3%
Ad-supported SiriusXM 2% 1% 3% 4% 4% 3% 2% 2% 3% 2%
Ad-supported Pandora 1% 1% 1% 1% 2% 1% 2% 2% 1% 2%
Audiobooks 1% 4% 1% 1% 1% 1% 2% 2% 1% 2%
Other streaming audio 1% 1% 1% 2% 2% 1% 2% 1% 0.4% 6%
Ad-supported Spotify 1% 1% 1% 5% 0.3% 2% 2% 3% 1% 2%
Ad-free Pandora 1% 0.2% 0.2% 1% 0.2% 1% 2% 0.4% 1% 1%
Amazon music 0.3% 1% 1% 1% 0.2% 1% 1% 1% 1% 3%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.0% 0.0% 0.0%

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025, Mercedes-Benz and Tesla: 2 year average 2023-2025 *Mercedes-

Benz n=95, Tesla n=68. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and

(@ smLus | W Westwood One

AUDIOACTIVE

brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving or riding as a passenger?
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In the car: AM/FM radio leads share of all audio

listening among major auto brands

In the car (primary car driven) share of all (ad-supported and ad-free) audio time spent

Brands
Chevrolet | Honda | Hyundai | Toyota | Subaru Ford Nissan | BMW | Audi* | Jeep i Dodge  Lexus
AM/FM radio 64% 62% 54% 56% 60% 55% 52% 49%, 55% 51% 52% 54% 51%
Ad-free SiriusXM 1% 7% 18% 8% 12% 14% 19% 16% 20% 19% 14% 16% 21%
Owned music 6% 3% 6% 7% 4% 5% 4% 6% 3% 4% 1% 6% 5%
Ad-free Spotify 4% 8% 0.3% 8% 4% 8% 5% 6% 2% 8% 5% 3% 3%
Podcasts 3% 6% 4% 5% 7% 3% 4% 4% 4% 4% 1% 5% 2%
Music videos on 3% 1% 4% 1% 1% 4% 6% 4% 0.2% 1% 14% 4% 0.4%
YouTube
Apple music 2% 2% 4% 3% 2% 2% 1% 5% 6% 2% 4% 3% 9%
Ad‘ss.‘%ppo”ed 2% 1% 3% 2% 2% 3% 4% 3% 4% 4% 3% 3% 4%
iInusXm
Ad-supported 1% 1% 1% 2% 2% 2% 2% 00% | 03% 1% 1% 2% 0.3%
Pandora
Audiobooks 1% 4% 1% 2% 2% 1% 1% 2% 1% 2% 2% 0.0% 1%
OThe;ﬂggm'“g 1% 2% 0.2% 1% 2% 1% 2% 4% 3% 1% 1% 1% 0.3%
Adé;%ﬁ)i?y”ed 1% 2% 5% 4% 2% 3% 03% | 00% | 0.1% 3% 1% 2% 2%
Ad-free Pandora 1% 0.2% 0.1% 0.4% 2% 0.1% 0.2% 00% | 02% | 04% | 0.1% 1% 1%
Amazon music 0.3% 1% 0.4% 1% 1% 1% 0.2% 1% 1% 2% 2% 0.5% 1%
Other 0.0% 0.0% 0.1% 0.0% 0.0% 1% 0.0% 00% | 00% | 00% | 0.0% 03% | 0.1%

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025, Audi, BMW, Lexus: 2 year average 2022-2024 *Audi n=94. Persons @9t | W WestwoodOne

18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck AUDIO ACTIVE

—that is, the one vehicle you spend the most time driving or riding as a passenger2 SRR
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In the car: Americans spend 66% of their audio

time with ad-supported media

Share of audio time spent among persons 18+ in the car

se 4% oo, 85%

Ad-free
AM/FM radio | Platforms of the daily audio time
spent with any
| 0% ad-supported platform

Other ad-supported
platforms

@ soms | wewe

Source: Edison Research, "Share of Ear,” Q3 2024 — Q2 2025. Persons 18+ In Car Listening; SiriusXM: Ad-Supported: Spoken
Word. Ad-Free: Music.

" /estwood One
AUDIO ACTIVE




In the car, AM/FM leads share of all audio

listening (ad-supported and ad-free)

In the car: Share of all audio time spent among adults 18+

Am/fMradio I 56%
Ad-free SiriusxM [ 13%
Ad-free Spotify [ 6%
Owned music [ 5%
Podcasts [ 5%

Music videos on YouTube [ 3%
Apple Music [ 3%
Ad-supported SiriusxM [ 2%
Audiobooks [ 2%
Ad-supported Spotify [l 2%
Other streaming audio [ 2%
Ad-supported Pandora [ 1%
Amazon Music | 1%
Ad-free Pandora | 0.4%

Other | 0.1%

How to read: In the car, 56% of all audio time spent listening among adults 18+ is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM AUDIO ACTIVE

G R O U P




In the car: AM/FM radio leads share of

ad-supported audio listening

In the car: Ad-supported share of audio time spent adults18+

AM/FM radio
Podcasts

Ad-supported SiriusXM

Ad-supported Spotify I 2%

Ad-supported Pandora I 2%

How to read: In the car, 85% of ad-supported audio time spent listening among adults 18+ is to AM/FM radio.

(& urvs | W Westw

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. AUDIO ACTIVE

G R O U P




General Motors drivers in the car;: AM/FM

radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among General Motors drivers 18+ spent among General Motors drivers 18+

AM/fM radio | 427
Ad-free Siiusxm [ 14% AM/FM radio

Owned music | 5%

Ad-free Spotify = 5%
Podcasts 4%
Ad-supported SiriusXxM [ 2% Podcasts I 6%
Apple Music 2%
Music videos on YouTube , 2% Ad-SUppOFTed 47
Ad-supported Pandora | 1% SirilusXM o
Other streaming audio | 1%
Audiobooks | 1% Ad-supported
Ad-free Pandora | 1% Pondorq 2%
Ad-supported Spotify | 1%
Amazon Music | 0.3% Ad-supported
Other  0.0% Sp o’rify 1 %

How to read: In the car, 62% of all audio time spent listening among General Motors drivers is to AM/FM radio.
In the car, 88% of ad-supported audio time spent listening among General Motors drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passengere: Primary car (parent company): General Motors. In car listening.




Honda Motor Co. drivers in the car: AM/FM

radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Honda Motor Co. drivers 18+ spent among Honda Motor Co. drivers 18+

AM/FM radio [N 627
Ad-free SiriusXM . 8% AM/FM radio
Ad-free Spotify [ 7% / 86%

Podcasts [ 6%
Audiobooks [ 4% Podcasts I 8%

Apple Music || 3%

Owned music 2%
Ad-supported SiriusXM |I 1% Ad—suppor’red 27
Ad-supported Spotify | 1% SiriusXM o
Music videos on YouTube | 1%
Other streaming audio | 1% Ad-supported
Amazon Music I 1% Pandora 2%
Ad-supported Pandora | 1%
Ad-free Pandora | 0.2% Ad-supported
Other  0.0% Spoﬂfy 2%

How to read: In the car, 62% of all audio time spent listening among Honda Motor co. drivers is to AM/FM radio.
In the car, 86% of ad-supported audio time spent listening among Honda Motor co. drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Honda Motor Co. In car listening. SRR




Hyundai Motor Group drivers in the car:

AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Hyundai Motor Group drivers 18+ spent among Hyundai Motor Group drivers 18+

Awser racio I 51%
Ad-free Siiusxm [ 15% AM/EM radio
Music videos on YouTube [ 9% / 88%

Owned music [ 7%
Ad-free Spotify [ 5% Ad-SUpporTed 57
Apple Music Il 4% SiriusXM °
Ad-supported SiriusxM | 3%
Podcasts | 2%
Audiobooks | 1% Podcasts I4%

Amazon Music | 1%
Ad-supported Spotify | 1% Ad-SUppOfTed
Other streaming audio | 1% Pandora 1%
Ad-supported Pandora | 1%
Ad-free Pandora | 0.2% Ad-supported
Other  0.0% Spo’rlfy 1%

How to read: In the car, 51% of all audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.
In the car, 88% of ad-supported audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (parent company): Hyundai Motor Group. In car listening. SRR




Stellantis drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Stellantis drivers 18+ spent among Stellantis drivers 18+

am/fM radio |GGG 557
Ad-free Siiusxm [ 17% AM/FM radio

Owned music || 5%
Ad-free Spotify [ 5%
Podcasts I 6%

Podcasts | 4%
Ad-supported SiriusxM  l| 3%

Music videos on YouTube [| 3%
Apple Music || 3% Ad-SUppOTTed I 57
Ad-supported Spotify | 2% SiriusXM o
Ad-supported Pandora | 1%
Other streaming audio | 1% Ad-supported
Audiobooks | 1% Spotify 3%
Amazon Music | 1%
Ad-free Pandora | 1% Ad-supported
Other  0.1% Pandora 27

How to read: In the car, 55% of all audio time spent listening among Stellantis drivers is to AM/FM radio.
In the car, 84% of ad-supported audio time spent listening among Stellantis drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE
G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Stellantis. In car listening.




Toyota Motor Industries drivers in the car:

AM/FM radio leads share of audio listening

In the car: Ad-supported share of audio time

In the car: Share of all audio time spent
spent among Toyota Motor Industries drivers 18+

among Toyota Motor Industries drivers 18+

AM/FM radio -_ 54%
Ad-free SiriusXM 11% AM/FM radio
Ad-free Spotify [ 8% / 82%
Owned music = 7%
Podcasts 5%
Ad-supported Spotify | 3% Podcasts I 8%
Apple Music | 3%
Ad-supported SiriusXM | 2% Ad-SUppOTTed 57
Audiobooks | 2% Spotify °
Ad-supported Pandora | 2%
Amazon Music | 1% Ad-supported
Music videos on YouTube | 1% SiriusXM 3%
Other streaming audio | 1%
Ad-free Pandora | 0.4% Ad—suppor’red 37
Other  0.0% Pandora °

How to read: In the car, 54% of all audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.
In the car, 82% of ad-supported audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUGDLOC{-\(ETFI’VE

or riding as a passengere: Primary car (parent company): Toyota Motor Industries. In car listening.



Renault-Nissan-Mitsubishi Alliance drivers in the

car. AM/FM radio leads share of audio listening

In the car: Ad-supported share of audio time spent
among Renault-Nissan-Mitsubishi Alliance drivers 18+

In the car: Share of all audio time spent
among Renault-Nissan-Mitsubishi Alliance drivers 18+

Aam/M radio |GG 527
Ad-free SiiusxM [ 19%
Music videos on YouTube [ 6%
Ad-free Spotify [ 5%
Podcasts | 4%
Owned music || 4%
Ad-supported SiriusxM | 4%
Ad-supported Pandora || 2%
Other streaming audio | 2%
Audiobooks | 1%
Apple Music | 1%
Ad-supported Spotify | 0.3%
Amazon Music | 0.2%
Ad-free Pandora | 0.2%
Other  0.0%

AM/FM radio

Podcasts I 6%

Ad-supported
oJe I 4%

SiriusXM
Ad-supported
Pandora I 4%
Ad-supported
spofify  0-9%

How to read: In the car, 52% of all audio time spent listening among Renault-Nissan-Mitsubishi Alliance drivers is to AM/FM radio.
In the car, 84% of ad-supported audio time spent listening among Renault-Nissan-Mitsubishi Alliance drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving

G R O U P

or riding as a passengere: Primary car (parent company): Renault-Nissan-Mitsubishi Alliance. In car listening.



Mercedes-Benz Group drivers in the car:

AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Mercedes-Benz Group drivers 18+* spent among Mercedes-Benz Group drivers 18+*

Aam/fM radio |GGG 54
Ad-free SiriusxM [ 18% AM/FM radio
Podcasts [ 6% / 83%

Ad-free Spotify [ 5%

Owned music || 4% Podcasts I 9%

Apple Music || 4%

Ad-supported SiriusxM || 3%
Music videos on YouTube | 2% Ad-SUppOFTed 57
Amazon Music | 1% SiriusXM °
Audiobooks | 1%
Ad-supported Spotify | 1% Ad-SUppOfTed
Ad-supported Pandora | 1% Pandora 1 %
Ad-free Pandora | 1%
Other streaming audio | 0.4% Ad—suppor’red
Other  0.0% Spo’rlfy 1 %

How to read: In the car, 54% of all audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.
In the car, 83% of ad-supported audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2023-2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- (@ 598 | W WestwoodOne
Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most AUDIO ACTIVE

G R O U P

time driving or riding as a passengere: Primary car (parent company): Mercedes-Benz Group. In car listening.



In the car: AM/FM radio leads share of audio

listening among German luxury auto drivers

In the car: Ad-supported share of audio time
spent among Germany luxury auto drivers 18+

In the car: Share of all audio time spent
among German luxury auto drivers 18+

AM/FM radio IR 507,
Ad-free SiriusxM [ 18% AM/FM radio

Owned music [ 5%

Apple Music = 5%
Ad-free Spotify 4%
roueaste B 4% Podcasts I 6%
Ad-supported SiriusxM [ 3%
Ad-supported Spotify [ 2% Ad-SUppOFTed I 67
Music videos on YouTube [ 2% SiriusXM °
Other streaming audio | 2%
Audiobooks | 1% Ad-supported
Amazon Music | 1% Spotify 4%
Ad-free Pandora | 1%
Ad-supported Pandora | 0.5% Ad-supported
Other | 0.1% Pandora 1%

How to read: In the car, 50% of audio fime spent listening among German luxury auto drivers is to AM/FM radio. In
the car, 83% of ad-supported audio time spent listening among German luxury auto drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passengere: Primary car (parent company): Porsche SE, Bayerische Motoren Werke AG.




Porsche SE drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Porsche SE drivers 18+ time spent among Porsche SE drivers 18+

Am/FM radio || 50%
Ad-free Siriusxm [ 20% AM/FM radio

Ad-supported Spotify [ 5%

Apple Music || 5%
Owned music |l 4% Ad-supported 87
Ad-supported SiriusxM | 4% Spohfy o
Podcasts | 3%
Ad-free Spotify | 2% Ad-supported 6%
SiriusXM

Music videos on YouTube | 2%

Other streaming audio | 2%
Ad-free Pandora | 1%
Audiobooks | 1% Podcasts IS%
Amazon Music | 1%
Ad-supported Pandora | 1% Ad—suppor’red 1 7
o

Other  0.0% Pandora

How to read: In the car, 50% of all audio time spent listening among Porsche SE drivers is to AM/FM radio.
In the car, 80% of ad-supported audio time spent listening among Porsche SE drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2023-2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-
AUDIO ACTIVE

G R O U P

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most
time driving or riding as a passenger?: Primary car (brand): Porsche SE. In car listening.




Tesla drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Tesla drivers 18+* time spent among Tesla drivers 18+*
Am/FM radio [N 51%
Podcasts [ 12% AM/FM radio
Ad-free SiriusxM B 10% / 74%
Other streaming audio ! 6%
Owned music | 4%
Amazon Music | 3% Podcasts . 17%
Apple Music || 3%
Audiobooks | 2% Ad-supported 3%,
Music videos on YouTube | 2% Pandora °
Ad-supported Spotify | 2%
Ad-supported Pandora | 2% Ad-supported
Ad-supported SiriusXM | 2% SirusXMm 3%
Ad-free Spotify | 1%
Ad-free Pandora | 1% Ad-supported
Other 0.0% Spo’rlfy 3%

How to read: In the car, 51% of audio time spent listening among Tesla drivers is to AM/FM radio. In the
car, 74% of ad-supported audio time spent listening among Tesla drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2023-2025. *Tesla n=68. Persons 18+; SiriusXM: Ad-Supported: Spoken
AUDIO ACTIVE

Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend
the most time driving or riding nassenger?e: Primary car (brand): Tesla. In car listening. SRR




Ford drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Ford drivers 18+ time spent among Ford drivers 18+

AM/fM radio | 557
Ad-free Siiusxm [ 14% AM/FM radio

Ad-free Spotify [ 8%
Owned music | 5%
Podcasts I 5%

Music videos on YouTube I 4%
Podcasts || 3%

Ad-supported SiriusxM || 3%
Ad-supported Spotify [ 3% Ad—suppor’red 47
Ad-supported Pandora | 2% SiriusXM °
Apple Music | 2%
Other streaming audio | 1% Ad-supported 4
Audiobooks | 1% Spotify 7o
Amazon Music | 1%
Other | 1% Ad-supported 3
Ad-free Pandora  0.1% Pandora %

How to read: In the car, 55% of all audio time spent listening among Ford drivers is to AM/FM radio. In
the car, 85% of ad-supported audio time spent listening among Ford drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger?: Primary car (brand): Ford. In car listening.




BMW drivers in the car;: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among BMW drivers 18+ time spent among BMW drivers 18+

Am/FM radio [ 497
Ad-free SiriusxM [T 16% AM/EM radio
Ad-free Spotify [ 6% / 88%

Owned music [ 6%
Apple Music [ 5% Podcasts I 7%

Other streaming audio [l 4%
Podcasts [ 4%

Music videos on YouTube . 4% Ad-SUppOrTed 57
Ad-supported SiriusxM [ 3% SiriusXM °
Audiobooks | 2%
Amazon Music || 1% Ad—suppor’red
Ofher | 0.2% Spotify 0%
Ad-supported Spotify  0.0%
Ad-supported Pandora  0.0% Ad-supported
Ad-free Pandora  0.0% Pandora 0%

How to read: In the car, 49% of audio fime spent listening among BMW drivers is to AM/FM radio. In the
car, 88% of ad-supported audio time spent listening among BMW drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2023-2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- (@ s | WWestwoodOne

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most AUDIO ACTIVE

time driving or riding as a passenger?: Primary car (brand): BMW. In car listening. SRR



Chevrolet drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Chevrolet drivers 18+ time spent among Chevrolet drivers 18+

Am/FM radio [N 447
Ad-free SiriusxM [ 11% AM/FM radio
Owned music [ 6% / 90%

Ad-free Spotify , 4%
Podcasts 3%
Music videos on YouTube | 3% Podcasts I 4%
Ad-supported SiriusxM | 2%
Apple Music | 2% Ad-suppor’red 37
Ad-supported Pandora | 1% SiriusXM °
Audiobooks | 1%
Other streaming audio | 1% Ad-supported 2
Ad-supported Spotify | 1% Pandora %
Ad-free Pandora | 1%
Amazon Music | 0.3% Ad-supported
Other  0.0% Spotify 1%

How to read: In the car, 64% of audio fime spent listening among Chevrolet drivers is to AM/FM radio.
In the car, 90% of ad-supported audio time spent listening among Chevrolet drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Chevrolet. In car listening.




Dodge drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Dodge drivers 18+ time spent among Dodge drivers 18+

Am/FM radio [ 547
Ad-free SiriusxM [ 16% AM/FM radio
Owned music [ 6% / 83%

Podcasts = 5%
Music videos on YouTube 4%
Ad-supported SiriusxM | 3% Podcasts I 7%
Ad-free Spotify || 3%
Apple Music || 3% Ad-supported 5%
Ad-supported Pandora | 2% SiriusXM °
Ad-supported Spotify | 2%
Other streaming audio | 1% Ad-supported 3
Ad-free Pandora | 1% Pandora %
Amazon Music | 0.5%
Other | 0.3% Ad-supported
Audiobooks  0.0% Spohfy 3%

How to read: In the car, 54% of audio time spent listening among Dodge drivers is to AM/FM radio. In
the car, 83% of ad-supported audio time spent listening among Dodge drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Dodge. In car listening.




Honda drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Honda drivers 18+ time spent among Honda drivers 18+

Ammracio I 627,
Ad-free Spotify [ 8% AM/FM radio
Ad-free SiriusxM [ 7% / 86%

Podcasts [l 6%

Audiobooks [ 4% Podcasts I 9%
2%

Owned music | 3%

Apple Music | 2%
Ad-supported Spotify | 2% Ad-SUppOFTed
Other streaming audio | 2% SiriusXM °
Music videos on YouTube | 1%
Ad-supported SiriusXxM | 1% Ad-supported 2
Amazon Music | 1% Spotify %
Ad-supported Pandora | 1%
Ad-free Pandora | 0.2% Ad-supported 1 7
Other  0.0% Pandora °

How to read: In the car, 62% of audio time spent listening among Honda drivers is to AM/FM radio. In
the car, 86% of ad-supported audio time spent listening among Honda drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUG[)LOOASTFI’VE

or riding as a passengere: Primary car (brand): Honda. In car listening.



Hyundai drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Hyundai drivers 18+ time spent among Hyundai drivers 18+

Am/FM radio | 54
Ad-free SiiusxM [N 18% AM/FM radio
Owned music [ 6% / 87%

Ad-supported Spotify = 5%
Music videos on YouTube 4%
rodeuts | 4% Podcasts I 6%
Apple music B 4%
Ad-supported SiriusxM | 3% Ad-SUDpOI’Ted 57
Audiobooks | 1% SiriusXM o
Ad-supported Pandora | 1%
Amazon music | 0.4% Ad-supported
Ad-free Spotify | 0.3% Pandora 1%
Other streaming audio | 0.2%
Other  0.1% Ad-supported
Ad-free Pandora  0.1% Spo’rlfy 0.5%

How to read: In the car, 54% of audio time spent listening among Hyundai drivers is to AM/FM radio. In
the car, 87% of ad-supported audio time spent listening among Hyundai drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passenger?: Primary car (brand): Hyundai. In car listening. SRR




Jeep drivers in the car: AM/FM radio leads

share of audio listening

In the car: Ad-supported share of audio
among Jeep drivers 18+

fime spent among Jeep drivers 18+
Am/em radio [N 51%

Ad-free SiiusxM [ 19% AM/FM radi
Ad-free Spotify 1l 8% / adio 83%

In the car: Share of all audio time spent

Owned music [ 4%

Podcasts [ 4% Ad-supported 67
Ad-supported SiiusxM | 4% SiriusXM o
Ad-supported Spotify = 3%

Audiobooks 2%
Applo music. | 272 Podcasts I 6%
Amazon music | 2%
Other streaming audio | 1% Ad-supported
Ad-supported Pandora | 1% Spo’rlfy 4%
Music videos on YouTube | 1%
Ad-free Pandora | 0.4% Ad-SUppOFTed
Other  0.0% Pandora 1%

How to read: In the car, 51% of audio fime spent listening among Jeep drivers is to AM/FM radio. In the
car, 83% of ad-supported audio time spent listening among Jeep drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passengere: Primary car (brand): Jeep. In car listening. SRR




Kia drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Kia drivers 18+ time spent among Kia drivers 18+

AWM oo I 527
Music videos on YouTube [ 14% AM/EM radio
Ad-free SiriusxM [ 14% / 90%

Ad-free Spotify [ 5%
Apple Music [l 4% Ad—s.u.ppor’red 4%
Ad-supported SiriusxM | 3% SINUsXMm °
Amazon Music , 2%
Audiobooks 2%
Other streaming audio | 1% Podcasts 2%
Ad-supported Spotify | 1%
Podcasts | 1% Ad-supported
Ad-supported Pandora | 1% Spo’rlfy 2%
Owned music | 1%
Ad-free Pandora  0.1% Ad-supported 1%
Ofher 0.0% Pandora °

How to read: In the car, 52% of audio time spent listening among Kia drivers is to AM/FM radio. In the
car, 90% of ad-supported audio time spent listening among Kia drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passengere: Primary car (brand): Kia. In car listening. SRR




Nissan drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Nissan drivers 18+ fime spent among Nissan drivers 18+

Am/FM radio [ G 52 .
Ad-free Siriusxm [ 19% AM/FM radio 84%

Music videos on YouTube [ 6%

Ad-free Spotity [ 5% Pod t I 67
OdcCdasTs o

Podcasts [§ 4%
Owned music || 4%

Ad-supported SiiusxM || 4% ~
Ad-supported Pandora | 2% Ad S.L{pporTed I 6%
Other streaming audio | 2% SirusXMm
Audiobooks | 1% )
Apoie e, | 192 Ad-supported 4%
Ad-supported Spofify | 0.3% Pandora
Amazon music | 0.2%
Ad-free Pandora | 0.2% Ad—suppor’red 0 57
Other  0.0% Spotify /0

How to read: In the car, 52% of audio time spent listening among Nissan drivers is to AM/FM radio. In
the car, 84% of ad-supported audio time spent listening among Nissan drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Nissan. In car listening.




Subaru drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Subaru drivers 18+ time spent among Subaru drivers 18+

Am/EM radio | 407
Ad-free Siusxm I 12% AM/FM radio
Podcasts [ 7% / 83%

Ad-free Spotify [ 4%

Owned music [ 4% Podcasts
Apple music | 2%
Ad-supported SiriusxM | 2%
Ad-free Pandora | 2% Ad-supported
Ad-supported Spotify | 2% SiriusXM
Audiobooks | 2%
Other streaming audio | 2% Ad-supported
Ad-supported Pandora | 2% Spo’rlfy
Amazon music | 1%
Music videos on YouTube | 1% Ad-supported
Other 0.0% Pandora 27

How to read: In the car, 60% of audio fime spent listening among Subaru drivers is to AM/FM radio. In
the car, 83% of ad-supported audio time spent listening among Subaru drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Subaru. In car listening. SRR




Audi drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Audi drivers 18+* time spent among Audi drivers 18+*

AM/FM radio |GGG 55%
Ad-free SiriusxM [N 20% AM/FM radio
Apple Music [ 6% / 87%

Podcasts I 4%

Ad-supported SiriusxM | 4%
Owned music [ 3% Podcasts I 6%

Other streaming audio || 3%
Ad-free Spotify | 2% Ad-supported 6%
Amazon Music | 1% SiriusXM °
Audiobooks | 1%
Ad-supported Pandora | 0.3% Ad—suppor’red
Music videos on YouTube | 0.2% Pandora 0.5%
Ad-free Pandora  0.2%
Ad-supported Spotify  0.1% Ad-suppor’red
Other 0.0% Spo’rlfy 0.2%

How to read: In the car, 55% of audio time spent listening among Audi drivers is to AM/FM radio. In the
car, 87% of ad-supported audio time spent listening among Audi drivers is to AM/FM radio.
Source: Edison Research, "Share of Ear,” 2 year average 2023-2025 *Audi n=94. Persons 18+; SiriusXM: Ad-Supported: Spoken (@ 598 | W WestwoodOne

Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend AUG[)LOOASTFI’VE

the most time driving or riding passenger?e: Primary car (brand): Audi. In car listening.



Lexus drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Lexus drivers 18+ fime spent among Lexus drivers 18+
A rocio I 51%
Ad-free SiriusxM [ 21% AM/FM radio
Apple Music [ 9% / 86%
Owned music || 5%
Ad-supported SiriusxM B 4% Ad'S.L{ppOﬁed 77
Ad-free Spotity | 3% SirusXM °
Podcasts | 2%
Ad-supported Spotify | 2%
Ad-free Pandora | 1% Podcasts I 4%
Amazon Music | 1%
Audiobooks | 1% Ad-supported
Music videos on YouTube | 0.4% Spo’rlfy 3%
Other streaming audio | 0.3%
Ad-supported Pandora | 0.3% Ad-SUppOFTed
Other 10.1% Pandora 1%

How to read: In the car, 51% of audio time spent listening among Lexus drivers is to AM/FM radio. In
the car, 86% of ad-supported audio time spent listening among Lexus drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2023-2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-
AUDIO ACTIVE

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most
time driving or riding as a passengere: Primary car (brand): Lexus. In car listening. SRR
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General Motors drivers: AM/FM radio leads share of audio

in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among General Motors drivers 18+ locations among General Motors drivers 18+

AM/FM radio I 447,
Music videos on YouTube [N 13% AM/FM radio

Podcasts [ 8%

Ad-free SiriusxMm [ 5%
Ad-free Spotify Il 4%
Owned music 8 4% Podcasts l 14%
Audiobooks [ 4%
Ad-supported Pandora [ 3% Ad-supported
Apple Music B 3% P d
Other streaming audio [ 3% anaora
TV Music Channels [l 2% _

Amazon Music | 2% Ad suppor’red
Ad-supported Spotify | 2% SpOTIfy
Ad-supported SiriusxM | 1%

Other | 1% Ad-supported
SiriusXM

Ad-free Pandora | 1%

How to read: 44% of all audio time spent listening among General Motors drivers is to AM/FM radio.
75% of ad-supported audio time spent listening among General Motors drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): General Motors.




Honda Motor Co. drivers: AM/FM radio leads share of audio

in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among Honda Motor Co. drivers 18+ locations among Honda Motor Co. drivers 18+

AM/FM radio I 387
Music videos on YouTube [N 12% AM/FM radio
Podcasts [ 11% / 69%

Ad-free Spotify [N 10%
Audiobooks [ 5%
Ad-free Siriusxm I 4% Podcasts . 20%
Owned music [ 3%
Amazon Music [l 3% Ad-supported
Other streaming audio [ 3% S pﬁ.)f 4%
Apple Music M 3% potty
Ad-supported Pandora [ 2% _
Ad-supported Spotify [ 2% Ad suppor’red 4%
TV music channels § 2% Pandora
Ad-supported SiriusxM | 1%
other | 1% Ad-supported 2
Ad-free Pandora | 1% SiriusXM °

How to read: 38% of all audio time spent listening among Honda Motor Co. drivers is to AM/FM radio.
69% of ad-supported audio time spent listening among Honda Motor Co. drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Honda Motor Co.




Hyundai Motor Group drivers: AM/FM radio leads share of

audio in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among Hyundai Motor Group drivers 18+ locations among Hyundai Motor Group drivers 18+
AM/FM radio I 397
Music videos on YouTube [N 12% AM/FM radio
Podcasts [N 10% / 71 %
Ad-free Siriusxm [ 7%
Ad-free Spotify [N 7%
Owned music [ 6% Podcasts . 18%
Apple Music [ 4%
Audiobooks M 3% Ad-suU orted
Other streaming audio [ 3% S pﬁ_)f 5%
Ad-supported Pandora || 2% POty
Ad-supported Spotify B 2% _
Ad-supported SiriusxM I 2% Ad suppor’red 4%
Amazon Music | 2% SinusXm
TV music channels | 2%
Ad-free Pandora | 0.4% Ad-supported 37
Other | 0.3% Pandora °

How to read: 39% of all audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.
71% of ad-supported audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @1 | WWestwoodOne
AUDIOACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger?: Primary car (parent company): Hyundai Motor Group. SRR




Stellantis drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations
among Stellantis drivers 18+

AM/FM radio

Podcasts

Music videos on YouTube
Ad-free Spotify
Ad-free SiriusXxM
Owned music
Ad-supported Spofify
Other streaming audio
Ad-supported SiriusXM
Audiobooks

Apple Music

Amazon Music
Ad-supported Pandora
TV music channels
Other

Ad-free Pandora

I 397
e 13%

8%

8%

I 8%
W 5%
W 4%
¥ 2%
N 2%
N 2%
N 2%
N 2%
N 2%
' 1%
11%

1 1%

Ad-supported share of audio time spent in all
locations among Stellantis drivers 18+

AM/FM radio
Podcasts .22%

Ad-supported
Spotify

Ad-supported
Pandora

Ad-supported
SiriusXM

How to read: 39% of all audio time spent listening among Stellantis drivers is to AM/FM radio. 66% of
ad-supported audio time spent listening among Stellantis drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving

(@ smLus | W Westwood One

AUDIOACTIVE

G R O U P

or riding as a passenger?: Primary car (parent company): Stellantis.



Toyota Motor Industries drivers: AM/FM radio leads share of

audio in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin all
among Toyota Motor Industries drivers 18+ locations among Toyota Motor Industries drivers 18+
AM/FM radio I 317
Music videos on YouTube I 17% AM/FM radio
Podcasts Y 10% / 66%
Ad-free Spotify [N 8%
Owned music 0 6%
Ad-free Siriusxm [ 5%, Podcasts . 20%
Audiobooks [ 4%
Other streaming audio [ 3% Ad—suppor’red
Ad-supported Spotify Il 3% S tif 7%
Apple Music [ 3% POty
Amazon Music [ 2% _
Ad-supported Pandora [l 2% Ad suppor’red 4%
TV music channels B 2% Pandora
Ad-supported SiriusxM B 1%
other I 1% Ad-supported
Ad-free Pandora | 1% SiriusXM 3%

How to read: 31% of all audio fime spent listening among Toyota Motor Industries drivers is to AM/FM radio.
66% of ad-supported audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @ St | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passenger2: Primary car (parent company): Toyota Motor Industries. SRR



Renault-Nissan-Mitsubishi Alliance drivers: AM/FM radio leads

share of audio in all locations (home, work, vehicle, and other)

Ad-supported share of audio time spent in all locations

Share of all audio time spent in all locations
among Renault-Nissan-Mitsubishi Alliance drivers 18+

among Renault-Nissan-Mitsubishi Alliance drivers 18+

AM/FM radio I 347,
Music videos on YouTube [N 14% AM/FM radio
Podcasts [ 10% / 65%

Ad-free SiriusxM [N 9%
Owned music [ 8%
Ad-free Spotify [ 7% Podcasts . 18%
L 6%

Ad-supported Pandora [ 3%
Ad-supported Spotify Il 3% Ad—suppor’red
Other streaming audio [ 3% Spofif
Amazon Music [ 3% POty

Ad-supported SiriusxM [ 2% _
e B Ad-supported 6%
TV music channels B 2% Pandora
Audiobooks N 2%
Other | 1% Ad-supported 5%,
Ad-free Pandora | 0.2% SiriusXM °

How to read: 34% of all audio fime spent listening among Renault-Nissan-Mitsubishi Alliance drivers is to AM/FM radio.
65% of ad-supported audio time spent listening among Renault-Nissan-Mitsubishi Alliance drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (parent company): Renault-Nissan-Mitsubishi Alliance. SRR




Mercedes-Benz Group drivers: AM/FM radio leads share of

audio in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin all
among Mercedes-Benz Group drivers 18+ locations among Mercedes-Benz Group drivers 18+

AM/FM radio [ 227
Music videos on YouTube Y 19% AM/FM radio
Podcasts [N 16% 4 527
Ad-free Siriusxm [ 8%
Ad-free Spotify [N 8%

TV music channels 8 4%
Other streaming audio [ 4% Ad_gupporfed
Owned music [ 3% SiIHUSXM
Ad-supported SiriusxM [ 2% INUS

Audiobooks M 2% i
Amazon Music [ 2%? Ad-supported

Ad-supported Spotify I 1% Spo’rlfy
Other 1%
Ad-supported Pandora | 1% Ad-SUppOI’TGd
Ad-free Pandora | 0.4% Pandora

How to read: 22% of all audio fime spent listening among Mercedes-Benz Group drivers is to AM/FM radio.
52% of ad-supported audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2023-2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- @ St | W WestwoodOne
Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most AUDIO ACTIVE

G R O U P

time driving or riding as a passenger?: Primary car (parent company): Mercedes-Benz Group.



AM/FM radio leads share of audio among German luxury

auto drivers in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among German luxury auto drivers 18+ locations among German luxury auto drivers 18+

AM/FM radio
Podcasts

I 26%
T 13% [
Music videos on YouTube I 12% AM/FM radio

Ad-free Siriusxm [N 8%
Ad-free Spotify [N 8%
Apple Music I 6% Podcasts - 28%

Other streaming audio [ 5%
Owned music [ 4% Ad-supported

Amazon Music [ 3% ..
TV music channels [ 3% SirnusXm

Audiobooks [ 3% Ad_supporfed
Ad-supported Spotify [ 2% S tif
Ad-supported SiriusxM [ 2% poTty
Ad-supported Pandora I 2% Ad—suppor’red
Other | 1%
Ad-free Pandora | 0.4% Pandora

How to read: 26% of all audio time spent listening among German luxury auto drivers is to AM/FM radio.
59% of ad-supported audio time spent listening among German luxury auto drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passenger2: Primary car (parent company): Porsche SE, Bayerische Motoren Werke AG. SRR



Porsche SE drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among Porsche SE drivers 18+ locations among Porsche SE drivers 18+
Am/FMradio I 297
Music videos on YouTube [N 12% AM/FM radio
Podcasts [ 10% / 63%
Other streaming audio [N 9%,
Ad-free Spotify [ 8%
Ad-free Sriusxm [ 8% Podcasts . 23%
Apple Music [ 5%
Owned music [ 4% Ad—suppor’red
Audiobooks [ 3% P d
Ad-supported Pandora [ 3% anaora
TV music channels [ 3% _
Ad-supported SiriusxM [l 2% Ad guppor’red
Amazon Music [ 2% SinusXm
Ad-supported Spotify B 2%
Other | 1% Ad-supported
Ad-free Pandora | 1% Spotify

How to read: 29% of all audio time spent listening among Porsche SE drivers is to AM/FM radio. 63% of
ad-supported audio time spent listening among Porsche SE drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere2: Primary car (parent company): Porsche SE. SRR




Tesla drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Tesla drivers 18+* in all locations among Tesla drivers 18+*
AM/FM radio I 267
Podcasts [N 23% i
Music videos on YouTube I 10% AM/FM radio

Ad-supported Spotify Il 5%
Ad-free SiiusxM I 5%
Ad-free Pandora [ 5% Podcasts - 41 %

Owned music [ 5%

Apple Music B 4% Ad-supported

TV music channels [ 4% .
Amazon Music Il 3% Spo’rlfy
Other streaming audio [ 3%
Audiobooks [ 2% Ad—s.u.ppor’red 2%
Other | 1% SiriusXM

Ad-supported SiriusxM | 1%
Ad-free Spotify | 1% Ad-supported

Ad-supported Pandora | 1% Pandora

1%

How to read: 26% of all audio time spent listening among Tesla drivers is to AM/FM radio. 46% of
ad-supported audio time spent listening among Tesla drivers is o AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2023-2025, n=73. Persons 18+; SiriusXM: Ad-Supported: Spoken Word.
AUDIO ACTIVE

Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the
most time driving or riding as a passenger?: Primary car (brand): Tesla. SRR




Ford drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations
among Ford drivers 18+

AM/FM radio

Music videos on YouTube
Podcasts

Ad-free Spotify
Ad-free SiriusXxM
Owned music

Amazon Music

Other streaming audio
Apple Music
Audiobooks
Ad-supported Spotify
TV music channels
Ad-supported Pandora
Ad-supported SiriusXM
Other

Ad-free Pandora

I 35%
R 14%

I 10%

I 10%

7%

Y 6%
M 3%
M 3%
N 2%
N 2%
N 2%
N 2%
B 2%
P 2%
1%
| 0.4%

Ad-supported share of audio time spent
in all locations among Ford drivers 18+

Podcasts . 20%

Ad-supported
oJe I 4%

Spotify
Ad-supported

Pandora I 47
Ad-supported

SiriusXM I 4%

How to read: 35% of all audio time spent listening among Ford drivers is to AM/FM radio. 69% of
ad-supported audio time spent listening among Ford drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving

(@ smLus | W Westwood One

AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (borand): Ford.



BMW drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among BMW drivers 18+ in all locations among BMW drivers 18+
AMm/FM radio I 227
Podcasts [N 12% i
Music videos on YouTube N 11% AM/FM radio
Ad-free Siriusxm Y 10%
Apple Music [ 7%
Ad-free Spotify [ 7% Podcasts - 29%
Owned music [ 6%

i 5%
5%

Amazon Music
Audiobooks

Ad-supported

Other streaming audio [ 4% SpOhfy
TV music channels I 4%

Ad-supported Spotify I 3% Ad-suppor’red
Ad-supported SiriusxM [ 3% SirusXMm
Ad-supported Pandora | 1%

Ad-free Pandora | 0% Ad-supported
Other | 0.2% Pandora

How to read: 22% of all audio time spent listening among BMW drivers is to AM/FM radio. 54% of
ad-supported audio time spent listening among BMW drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passengere: Primary car (brand): BMW. SRR



Chevrolet drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin
all locations among Chevrolet drivers 18+

among Chevrolet drivers 18+
Am/FM radio IR 447
Music videos on YouTube [ 12% AM/FM radio

Podcasts [ 7%

Ad-free Siiusxm I 5%
Ad-free Spotify [ 4%
Owned music [ 4% Podcasts I 12%
Ad-supported Pandora [ 4%
Apple Music [l 3% Ad-supported
Audiobooks [ 3%
TV music channels [ 3% Pandora
Other streaming audio | 3%
Ad-supported Spotify | 2% Ad-suppor’red
Amazon Music |l 2% Spotify
Ad-supported SiriusxM | 1%
other | 1% Ad-supported
SirusXMm

Ad-free Pandora | 1%

How to read: 46% of all audio time spent listening among Chevrolet drivers is to AM/FM radio. 76% of
ad-supported audio time spent listening among Chevrolet drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE
G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving

or riding as a passenger?: Primary car (brand): Chevrolet.



Dodge drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent all locations Ad-supported share of audio time spentin
among Dodge drivers 18+ all locations among Dodge drivers 18+
Am/Fm radio I 427
Podcasts [ 13% :
Music videos on YouTube I 9% AM/FM radio
Ad-free SiriusxM [ 8%
Ad-free Spotify [ 8%
Ad-supported Spotify [ 3% Podcasts . 20%

Owned music [ 3%

Ofther streaming audio 2% _
TV music cﬁonnels =2;, Ad supporTed I 5%
Apple Music [l 2% Spotify
Ad-supported SiriusXM
Ad—suppp))%r’red Pandora = g% Ad—suppor’red 37
Audiobooks | 2% Pandora °
Amazon Music | 1%
Ad-free Pandora | 1% Ad-supported
Other | 0.3% SiriusXM 3%

How to read: 42% of all audio time spent listening among Dodge drivers is to AM/FM radio. 68% of
ad-supported audio time spent listening among Dodge drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Dodge. SRR




Honda drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations
among Honda drivers 18+

AM/FM radio
Podcasts

Music videos on YouTube
Ad-free Spotify
Audiobooks

Ad-free SiriusXM
Owned music

Amazon Music

Other streaming audio
Apple Music
Ad-supported Pandora
Ad-supported Spotify
TV music channels
Ad-supported SiriusXM
Other

Ad-free Pandora

N 377
e 1%

s 1%

e 1%

" 5%
DA
M 4%
M 3%
M 3%
M 3%
N 2%
B 2%
N 2%

11%

11%

1 1%

Ad-supported share of audio time spent
in all locations among Honda drivers 18+

Podcasts . 21%

Ad-supported
oJe I 4%

Spotify
Ad-supported
Pandora I 4%
Ad-supported
SiriusXM 27

How to read: 37% of all audio time spent listening among Honda drivers is to AM/FM radio. 69% of
ad-supported audio time spent listening among Honda drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving

(@ smLus | W Westwood One

AUDIOACTIVE

G R O U P

or riding as a passenger?: Primary car (brand): Honda.



Hyundai drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin
among Hyundai drivers 18+ all locations among Hyundai drivers 18+
AM/FM radio IR 407
Podcasts [ 11% i
Music videos on YouTube [ 10% AM/FM radio

Ad-free Spotify [ 8%
Ad-free Siiusxm [ 8%
Owned music [ 4% ’ Podcasts . 18%
Apple Music [ 3%
Audiobooks [ 3% Ad-su rt
Ad-supported Spotify B 3% ppo ed 5%
Ad-supported SiriusxM | 2% SpOTlfy
Amazon Music | 2%

TV music channels B 2% Ad-suppor’red 47
Other streaming audio | 2% SirusXM °
Ad-supported Pandora [ 2%

Ad-free Pandora | 0.5% Ad-supported 3%
Ofher | 0.5% Pandora °

How to read: 40% of all audio time spent listening among Hyundai drivers is to AM/FM radio. 71% of
ad-supported audio time spent listening among Hyundai drivers is o AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (brand): Hyundai. SRR




Jeep drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Jeep drivers 18+ in all locations among Jeep drivers 18+
AM/FM radio .

Ad-free Spotify

Ad-free SiriusXxM

Owned music

Music videos on YouTube
Ad-supported Spotify
Amazon Music
Ad-supported SiriusXM

Podcasts . 23%

Ad-supported
Spoftify I 77

Apple Music
Audiobooks -
Other streaming audio Ad SUppOfTed 4%
Other I 2% SirusXMm
Ad-supported Pandora | 1%
Ad-free Pandora || 1% Ad—suppor’red 27
TV music channels | 1% Pandora o

How to read: 37% of all audio time spent listening among Jeep drivers is to AM/FM radio. 63% of
ad-supported audio time spent listening among Jeep drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @1 | WWestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passenger?: Primary car (brand): Jeep. SRR



Kia drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Kia drivers 18+ in all locations among Kia drivers 18+
AM/FM radio

Music videos on YouTube
Podcasts

Ad-free SiriusXxM

Ad-free Spotify

Apple Music

Other streaming audio
Ad-supported Pandora

I 417
- wrrocio (RS
T 8% 737

=7
W 6% Podcasts . 15%

=:f%% Ad-supported
. oJe I 4%

Audiobooks I 3%
Owned music M 3% Pandora
Ad-supported SiriusxM B 2% _
Ad-supported Spotify | 2% Ad SUppOfTed 3%
Amazon Music | 2% SirusXMm
TV music channels | 1%
Ad-free Pandora | 0.1% Ad-supported 39
Other 1 0.1% Spotify °

How to read: 41% of all audio time spent listening among Kia drivers is to AM/FM radio. 73% of
ad-supported audio time spent listening among Kia drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (brand): Kia.



Nissan drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations

among Nissan drivers 18+

AM/FM radio
Music videos on YouTube Y 14%
Podcasts [ 10%
Ad-free Siriusxm [N 9%
Owned music [ 8%
Ad-free Spotify [ 7%
Ad-supported Pandora [ 3%
Ad-supported Spotify I 3%
Other streaming audio [ 3%
Amazon Music [l 3%
Ad-supported SiriusxM [ 2%
Apple Music I 2%
TV music channels | 2%
Audiobooks I 2%
Other | 1%
Ad-free Pandora | 0.2%

I 347

Ad-supported share of audio time spent
in all locations among Nissan drivers 18+

AM/FM radio
Podcasts . 18%

Ad-supported
pp I 4%

Pandora
Ad-supported
Spotify I 67
Ad-supported
SiriusXMm I 5%

How to read: 34% of all audio time spent listening among Nissan drivers is to AM/FM radio. 65% of
ad-supported audio time spent listening among Nissan drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
G R O U P

or riding as a passengere: Primary car (brand): Nissan.



Subarvu drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Ad-supported share of audio time spentin
all locations among Subaru drivers 18+

AM/EM racio I 437,
Podcasts [N 14% .
Music videos on YouTube [ 8% AM/FM radio
Ad-free Spotify [l 6%
Owned music [ 6% Podcasts . 227
(o]

Share of all audio time spent in all locations
among Subaru drivers 18+

Ad-free Siriusxm [ 4%

Other streaming audio [ 4%
Audiobooks [l 3% Ad-supported
Ad-supported Spotify B 3% pp 5%
Apple Music [ 3% SpoTlfy
Ad-supported Pandora [ 2%
Amazon Music | 2% Ad-SUpporTed 37
Ad-free Pandora | 1% Pandora °
Ad-supported SiriusXxM | 1%
TV music channels | 1% Ad—suppor’red 27
Other | 0.4% SiriusXM °

How to read: 43% of all audio time spent listening among Subaru drivers is to AM/FM radio. 69% of
ad-supported audio time spent listening among Subaru drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q3 2024-Q2 2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving
or riding as a passenger: Primary car (brand): Subaru. SRR




Audi drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations
among Audi drivers 18+

AM/FM radio
Podcasts
Other streaming audio

30%

12%
1%

Music videos on YouTube [ 8%
Ad-free SiriusxM [ 8%
Apple Music [ 7%
Ad-free Spotity [ 5%
Amazon Music B8 4%
Audiobooks [ 4%
TV music channels [ 3%
Owned music | 3%

Ad-supported SiriusxM | 2%
Ad-supported Spotify N 2%
Ad-supported Pandora | 1%
Other | 1%

Ad-free Pandora | 1%

Ad-supported share of audio time spent
in all locations among Audi drivers 18+

AM/FM radio
Podcasts -25%

Ad-supported
oJe I 4%

SiriusXM
Ad-supported
Spotify I 3%
Ad-supported
Pandora I 3%

How to read: 30% of all audio time spent listening among Audi drivers is to AM/FM radio. 64% of
ad-supported audio time spent listening among Audi drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Year 2 average 2023-2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- @ St | W WestwoodOne
AUDIO ACTIVE

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most
time driving or riding as a passenger2: Primary car (brand): Audi. SRR




Lexus drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Lexus drivers 18+ in all locations among Lexus drivers 18+

AM/FM radio
Ad-free SirilusXM

N 327
I 13% i
Music videos on YouTube [N 9% AM/FM radio

Ad-free Spotity [ 7%
Podcasts l 13%

Owned music [ 6%
Podcasts [ 6%

Apple Music [ 5%
TV music channels [ 5% Ad-supported
Amazon Music B8 4% .
Ad-supported SiriusxM [l 3% SiriusXM
Audiobooks [ 3%
Other streaming audio [ 2% Ad—suppor’red
Other [ 2% Pandora
Ad-supported Pandora | 2%
Ad-supported Spotify | 1% Ad-SUppOfTed
Ad-free Pandora | 0.1% SpoTlfy

How to read: 32% of all audio time spent listening among Lexus drivers is to AM/FM radio. 73% of
ad-supported audio time spent listening among Lexus drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Year 2 average 2023-2025. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- @ St | W WestwoodOne

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most AUDIO ACTIVE

time driving or riding as a passenger2: Primary car (brand): Lexus. SRR



The proportion of in-car AM/FM radio listening returns to

pre-pandemic norms

AM/FM radio’s proportion of listening that occurs in the car among persons 25-54
Pandemic

|
| |
51% 51%
48% 507 1N 48%

Q22016 Q22017 Q22018 Q22019 Q22020 Q22021 Q22022 Q22023 Q22024 Q22025

Source: Edison “Share of Ear” AM/FM Radio proportion of 25-54 listening occurring in the car. 2016-2025 surveys are from (9 i |89 Westwoodgne

AUDIOACTIVE

Q3-Q2 of each respective year. G ROUP



(@ sumuLus | W Westwood One

AUDIOACTIVE
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The intellectual property included in this presentation is property of Cumulus Media, including Westwood One, and may not be used
without permission. Any details are subject to change. 2025 Cumulus Media, Inc.



