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In the car: AM/FM radio leads share of ad-supported audio

listening among major auto parent companies

In the car (primary car driven) share of ad-supported audio time spent

Parent companies

General Honda HXA‘:;;S:” stellantis Toyota Motor| Mercedes-
Motors Motor Co. G Industries Benz Group
roup
AM/FM radio 87% 89% 86% 83% 88% 87%
Podcasts 7% 6% 5% 8% 6% 2%
Ad-supported
SIHUSXM 3% 3% 5% 6% 3% 5%
Ad-supported
Al 2% 1% 4% 2% 2% 6%
Ad-supported
Spofify 1% 0.4% 1% 1% 2% 0%

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023, Mercedes-Benz: 2 year average 2021-2023. Persons 18+; SiriusXM:

Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the
one vehicle you spend the most time driving or riding as a passenger?

(@ smLus | W Westwood One
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In the car: AM/FM radio leads share of ad-supported audio

listening among major auto brands

In the car (primary car driven) share of ad-supported audio time spent

Brands

Chevrolet Honda Hyundai Toyota Subaru Ford Nissan BMW

AM/FMradio, 88% 90% 83% 87% | 90% | 87% | 86% | 77% | 74% | 85% | 88%
Podcasts 6% 6% 8% 6% 2% 7% 7% | 10% | 18% | 4% | 2%
Ad-
supported 3% 3% 4% 3% 6% 5% 5% 6% | 7% | 7% | 6%
SiriusXM
Ad-
supported 2% 1% 4% 2% 02% | 1% | 0.5% | 2% |04% | 3% | 3%
Pandora
Ad-
supported 0.1% 0.4% 1% 2% 2% 1% 1% 6% 1% 1% 1%
Spotify

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023, Audi, Jeep, Kia: 2 year average 2021-2023. Persons 18+; SiriusXM: @5 | wwe

Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the AUDIO ACTIVE
one vehicle you spend the most time driving or riding as a passenger?




In the car: AM/FM radio leads share of all audio listening

among major auto parent companies

In the car (primary car driven) share of all (ad-supported and ad-free) audio time spent

Parent companies

Toyota Motor Mercedes-Benz

Honda Motor | Hyundai Motor

General Motors Stellantis

Co. Group Industries Group
AM/FM radio 66% 65% 59% 53% 60% 61%
Ad-free SiriusXM 11% 11% 14% 16% 8% 17%
Owned music 5% 6% 2% 8% 5% 6%
Podcasts 5% 5% 3% 5% 4% 1%
Music videos on 4% 1% 2% 3% 6% 3%
YouTube
Ad-supported SiriusXM 3% 2% 3% 4% 2% 4%
Ad-free Spotify 2% 5% 5% 2% 2% 4%
Ad-supported
Pandora 2% 1% 3% 2% 1% 4%
Apple music 1% 1% 3% 3% 2% 0%
Amazon music 1% 1% 0.3% 0.4% 1% 0%
Audiobooks 1% 2% 2% 0.4% 2% 0%
Ad-supported Spotify 0.4% 0.3% 1% 1% 1% 0%
Other streaming audio 0.2% 1% 1% 1% 6% 1%
Ad-free Pandora 0.1% 0% 2% 2% 0.2% 0%
Other 0% 0.1% 0% 0% 0% 0%

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023, Mercedes-Benz: 2 year average 2021-2023. Persons 18+; SiriusXM: @ St | W WestwoodOne

Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the AUDIO ACTIVE

one vehicle you spend the most fime driving or riding as a passenger?2 SRR



In the car: AM/FM radio leads share of all audio

listening among maijor auto brands

In the car (primary car driven) share of all (ad-supported and ad-free) audio time spent

Brands
Chevrolet Honda Hyundai Toyota Subaru Ford Nissan BMW Audi Jeep
AM/FM radio
Ad-free SiriusXM 10% 11% 13% 8% 18% 16% 14% 14% 16% 19% 18%
Owned music 6% 6% 1% 5% 6% 5% 7% 7% 11% 4% 9%
Podcasts 5% 4% 5% 4% 1% 4% 5% 5% 10% 3% 2%
Music videos on 3% 1% 2% 2% 0.2% 4% 4% 18% 7% 4% 2%
YouTube
Ad-supported 2% 2% 3% 2% 4% 3% 3% 3% 4% 4% 4%
SiriusXM
Ad-free Spotify 2% 5% 6% 3% 1% 3% 6% 2% 2% 1% 4%
Ad-supported 2% 1% 3% 2% 0.1% 0.4% 0.3% 1% 0.2% 2% 2%
Pandora
Apple music 1% 0.3% 6% 1% 1% 2% 1% 3% 4% 4% 0.3%
AMazon music 1% 1% 0.5% 1% 0% 1% 1% 1% 1% 0.3% 0%
Audiobooks 1% 2% 3% 2% 6% 1% 1% 1% 1% 2% 3%
Ad-supported 0.1% 0.3% 0.4% 1% 1% 0.4% 1% 3% 0.3% 1% 0.4%
Spotify
OTheE;J;eigm'”g 0.2% 1% 1% 8% 1% 1% 1% 2% 4% 0.4% 1%
Ad-free Pandora 0.2% 0% 3% 0.2% 2% 0.5% 0.3% 0.1% 0.4% 2% 1%
Other 0% 0.1% 0% 0% 0% 0% 0.2% 0% 0.2% 0% 0.4%

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023, Audi, Jeep, Kia: 2 year average 2021-2023. Persons 18+; SiriusXM:

(@ smLus | W Westwood One
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Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the
one vehicle you spend the most time driving or riding as a passenger?
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General Motors drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among General Motors drivers 18+ spent among General Motors drivers 18+

AM/FM radio [ 467
Ad-free SiiusxM I 11% ;

Podcasts [ 5%

Music videos on YouTube [ 4%
Ad-supported SiriusxM || 3% Podcasts I 7%

Ad-free Spotify | 2%

Ad-supported Pandora | 2% Ad-su orted
Apple Music | 1% ] pp 3%
Amazon Music | 1% SiriusXM
Audiobooks | 1%
Ad-supported Spotify | 0.4% Ad—suppor’red 2%
Other streaming audio | 0.2% Pandora
Ad-free Pandora  0.1%
TV music channels  0.0% Ad—suppor’red 1 7
Other  0.0% Spo’rify o

How to read: In the car, 66% of all audio time spent listening among General Motors drivers is to AM/FM radio.
In the car, 87% of ad-supported audio time spent listening among General Motors drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @1 | WWestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

orriding as a passengere: Primary car (parent company): General Motors. In car listening.



Honda Motor Co. drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time

among Honda Motor Co. drivers 18+ spent among Honda Motor Co. drivers 18+

Am/fM radio I 557
Ad-free Siiusxm B 11% ;

Ad-free Spotify [ 5%

Podcasts [ 5% Podcasts I 67
(o)

Ad-supported SiriusxM [ 2%
Audiobooks [ 2%

Music videos on YouTube | 1% Ad—suppor’red

Apple Music | 1% .. 3%
Amazon Music | 1% SiriusXM
Other streaming audio | 1%
Ad-supported Pandora | 1% Ad-SUppOl’Ted ‘I 7
Ad-supported Spotify | 0.3% Pandora °
Other 0.1%
Ad-free Pandora  0.0% Ad-supported
TV music channels  0.0% Spo’rify 0.4%

How to read: In the car, 65% of all audio time spent listening among Honda Motor co. drivers is to AM/FM radio.
In the car, 89% of ad-supported audio time spent listening among Honda Motor co. drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne
Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

orriding as a passengere: Primary car (parent company): Honda Motor Co. In car listening.



Hyundai Motor Group drivers in the car: AM/FM radio

leads share of audio listening

In the car: Ad-supported share of audio time
spent among Hyundai Motor Group drivers 18+

In the car: Share of all audio time spent
among Hyundai Motor Group drivers 18+

Am/rM radio [ 597
Ad-free SiriusxM [ 14% i
Podcasts | 3%
Apple Music | 3%
Ad-supported SiriusxM [ 3% Podcasts I 5%
Ad-supported Pandora || 3%
Owned music || 2% Ad-suU orted
Music videos on YouTube || 2% . pp 5%
Ad-free Pandora | 2% SiriusXM
Audiobooks | 2%
Other streaming audio | 1% Ad-SUppOl’Ted 47
Ad-supported Spotify | 1% Pandora °
Amazon Music | 0.3%
TV music channels  0.0% Ad—suppor’red 1 7
Other 0.0% Spotify °

How to read: In the car, 59% of all audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.
In the car, 86% of ad-supported audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.

(@ smLus | W Westwood One

AUDIOACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving DIOACTH

orriding as a passengere: Primary car (parent company): Hyundai Motor Group. In car listening.



Stellantis drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Stellantis drivers 18+ spent among Stellantis drivers 18+

Am/FM radio I 537
Ad-free SiriusxM [ 16% i

Podcasts | 5%
Ad-supported SiriusxM B 4%
Apple Music | 3% Podcasts I 8%
Music videos on YouTube [ 3%

Ad-free Spotify | 2% Ad-supported
Ad-free Pandora || 2% . pp 6%
Ad-supported Pandora | 2% SifusXM
Other streaming audio | 1%
Ad-supported Spotify | 1% Ad—suppor’red 2%
Audiobooks | 0.4% Pandora

Amazon Music | 0.4%
TV music channels  0.0% Ad—suppor’red 1 7
o

Other  0.0% S pohfy

How to read: In the car, 53% of all audio time spent listening among Stellantis drivers is to AM/FM radio.
In the car, 83% of ad-supported audio time spent listening among Stellantis drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (parent company): Stellantis. In car listening. SRR




Toyota Motor Industries drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Toyota Motor Industries drivers 18+ spent among Toyota Motor Industries drivers 18+

AW/FM racio R 60
Ad-free SiriusxM ] 8% .
Other streaming audio [ 6% AM/FM radio

Music videos on YouTube M 6%

Owned music [ 5% Podcasts I 67
(o)

Podcasts | 4%
Ad-free Spotify || 2%

Ad-supported SiriusXM | 2% Ad-supported
Audiobooks | 2% . pp 3%
Apple Music I 2% Sl”USXM
Ad-supported Pandora | 1%
Ad-supported Spotify | 1.1% Ad—suppor’red 2%
Amazon Music | 1% Pandora
Ad-free Pandora | 0.2%
TV music channels  0.0% Ad-SUppOl’Ted 27
Other  0.0% Spotify °

How to read: In the car, 60% of all audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.
In the car, 88% of ad-supported audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE
or riding as a passengere: Primar : Toyota Motor Industries. In car listening. SRR




Mercedes-Benz Group drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Mercedes-Benz Group drivers 18+ spent among Mercedes-Benz Group drivers 18+

Am/FM radio I 517
Ad-free Siriusxm I 17% i
Owned music [l 6% AM/FM radio

Ad-supported Pandora [ 4%

Ad-free Spotify |l 4% Ad-supported
Ad-supported SiriusxM | 4% Pandora 6%
Music videos on YouTube H§ 3%
Podcasts | 1% Ad-supported
Other streaming audio | 1% . pp 5%
Audiobooks  0.0% SirusXm

Apple Music  0.0%

Ad-supported Spoftify  0.0% P 1
Amazon Music  0.0% odcasts ‘ 2%

Ad-free Pandora  0.0%

TV music channels  0.0% Ad—suppor’red 07
Other  0.0% Spo’rify (6]

How to read: In the car, 61% of all audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.
In the car, 87% of ad-supported audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2021-2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- (@ 598 | W WestwoodOne

Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most AUDIO ACTIVE
time driving or riding as a 2: Pri : Mercedes-Benz Group. In car listening. SRR




In the

car:. AM/FM radio leads share of audio

listening among German luxury auto drivers

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among German luxury auto drivers 18+ spent among Germany luxury auto drivers 18+
Am/FMradio I 4 4 7,
Music videos on YouTube B 11% I
Ad-supported SiriusxM [ 9%, AM/FM radio
Owned music [0 8%
Ad-free SiriusxM [ 8% Ad-supported
Podcasts [ 6% "
Apple Music. [l 3% SirnusXm
Ad-free Spotify | 3%
Other streaming audio I 2% Podcasts
Ad-supported Spotify | 2%

Ad-supported Pandora
Amazon Music
Audiobooks

Ad-free Pandora

TV music channels
Other

How to read: In the car
the car, 73% of ad-su

Source: Edison Research, "Share of E

I };: Ad-supported

1 1% Spotify
0.0%
0.0; Ad-supported
0.0% Pandora

, 46% of audio time spent listening among German luxury auto drivers is to AM/FM radio. In
pported audio time spent listening among German luxury auto drivers is to AM/FM radio.

ar,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving DIOACTI

orriding as a passengere: Primary car (parent company): Porsche SE, Mercedes-Benz Group, Bayerische Motoren Werke AG.



Ford drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Ford drivers 18+ time spent among Ford drivers 18+

Am/fM radio I 587
Ad-free SiriusxM [ 16% i

Podcasts [ 4%
Music videos on YouTube B 4%
Ad-supported SiriusxM | 3% Podcasts 7%
Ad-free Spotify | 3%

Apple Music | 2% Ad-supported
Other streaming audio | 1% . pp 5%
Audiobooks | 1% SiriusXM
Amazon Music | 0.6%
Ad-free Pandora | 0.5% Ad—suppor’red 17
Ad-supported Pandora | 0.4% Pandora °

Ad-supported Spotify | 0.4%
TV music channels 0% Ad—suppor’red 1 7
o

Other 0% Spotify

How to read: In the car, 58% of all audio time spent listening among Ford drivers is to AM/FM radio. In
the car, 87% of ad-supported audio time spent listening among Ford drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (brand): Ford. In car listening. SRR




BMW drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among BMW drivers 18+ time spent among BMW drivers 18+
Am/FM radio I 417
Music videos on YouTube Y 18% ;
Ad-free Siriusxm [ 14% AM/FM radio
Owned music [0 7%
Podcasts [ 5%
Ad-supported SiriusxM [ 3% Podcasts I 10%
Apple Music [ 3%
Ad-supported Spotify [ 3% Ad-su orted
Ad-free Spotify [l 2% . pp 6%
Other streaming audio | 2% SirusXM

Ad-supported Pandora | 1.0%
Amazon Music | 1%

Ad-supported
op I 4%

Audiobooks | 0.5% Spotify
Ad-free Pandora | 0.1%
TV music channels 0% Ad—suppor’red 27
Other 0% Pandora °

How to read: In the car, 41% of audio fime spent listening among BMW drivers is to AM/FM radio. In the
car, 77% of ad-supported audio time spent listening among BMW drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passengere: Primary car (brand): BMW. In car listening.



Chevrolet drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Chevrolet drivers 18+ time spent among Chevrolet drivers 18+

AM/FM radio I 477
Ad-free SiriusxM [ 10% i
Owned music [ 6% AM/FM radio

Podcasts M 5%
Music videos on YouTube B 3%
Podcasts I 6%

Ad-supported SiriusxM | 2%
Ad-free Spotify | 2%

Ad-supported Pandora | 2% Ad-suU orted
Apple Music | 1% . pp 3%
Amazon Music | 1% SirusXM
Audiobooks | 1%
Other streaming audio | 0.2% Ad—suppor’red 27
Ad-free Pandora | 0.2% Pandora °
Ad-supported Spotify  0.1%
TV music channels 0% Ad—suppor’red 0 1 7
Other 0% SpOTlfy . o

How to read: In the car, 67% of audio fime spent listening among Chevrolet drivers is to AM/FM radio.
In the car, 88% of ad-supported audio time spent listening among Chevrolet drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Chevrolet. In car listening. SRR




Honda drivers in the car: AM/FM radio leads share

of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Honda drivers 18+ time spent among Honda drivers 18+

AM/FM radio I 457
Ad-free SiriusxMm [ 11% ;

Ad-free Spotify [ 5%

Podcasts M 4%
Ad-supported SiriusxM | 2% Podcasts I 6%
Audiobooks | 2%
Music videos on YouTube | 1% Ad- rt
Amazon Music | 1% @ S-L{ppo ed 3%
Other streaming audio | 1% SirusXMm
Ad-supported Pandora | 0.7%
Apple Music | 0.3% Ad-supported 1%
Ad-supported Spotify | 0.3% Pandora
Other  0.1%
Ad-free Pandora 0% Ad-supported
TV music channels 0% Spo’rlfy 0.4%

How to read: In the car, 65% of audio time spent listening among Honda drivers is to AM/FM radio. In
the car, 90% of ad-supported audio time spent listening among Honda drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passengere2: Primary car (brand): Honda. In car listening. SRR



Hyundai drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Hyundai drivers 18+ time spent among Hyundai drivers 18+

AM/FM radio I 547
Ad-free Siriusxm [0 13% :

Apple Music [ 6%

Podcasts M 5%
Ad-free Pandora | 3% Podcasts I 8%
Ad-supported SiriusxM | 3%
Audiobooks | 3% Ad- rt
Ad-supported Pandora | 3% d S.L{ppo ed 4%
Music videos on YouTube [ 2% SirusXm
Other streaming audio | 1%
Owned music | 1% Ad-SUppOFTed 47
Amazon Music | 0.5% Pandora °
Ad-supported Spotify | 0.4%
TV music channels 0% Ad-supported 1 7
Other 0% Spo’rlfy o

How to read: In the car, 54% of audio time spent listening among Hyundai drivers is to AM/FM radio. In
the car, 83% of ad-supported audio time spent listening among Hyundai drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passengere: Primary car (brand): Hyundai. In car listening. SRR



Jeep drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Jeep drivers 18+ fime spent among Jeep drivers 18+

AM/FM radio I 537
Ad-free Siriusxm [ 19% ;

Ad-supported SiriusxM | 4%
Apple Music |l 4% Ad-supported
Music videos on YouTube B 4% SiriusXM 7%
Podcasts | 3%
Ad-free Pandora [ 2%
Ad-supported Pandora | 2% Podcasts 4%

Audiobooks | 2%

Ad-free Spotify | 1% Ad-supported
| PP I 3%

Ad-supported Spoftify | 1%
Other streaming audio | 0.4% Pandora
Amazon Music | 0.3%
TV music channels  0.0% Ad-SUppOFTed ‘I 7
Other  0.0% Spotify °

How to read: In the car, 53% of audio fime spent listening among Jeep drivers is to AM/FM radio. In the
car, 85% of ad-supported audio time spent listening among Jeep drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2021-2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-
AUDIO ACTIVE

Free: Music. Q: What is the model year and brand of your PRIMARY car or tfruck — that is, the one vehicle you spend the most
: Jeep. In car listening. SRR

fime driving or riding as a passengere: Primary car (brand



Kia drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Kia drivers 18+ time spent among Kia drivers 18+

AM/FM radio I 557
Ad-free Siriusxm [ 18% ;

Ad-supported SiriusxM B 4%
Ad-free Spotify B 4% Ad-supported
Audiobooks § 3% SiriusXM 6%
Ad-supported Pandora | 2%
Music videos on YouTube | 2% Ad-suU orted
Podcasts | 27: PCII'?derCI 3%

Other streaming audio | 1%

Ad-free Pandora | 1%
Ad-supported Spotify | 0.4%
Other | 0.4% Podcasts | 2%
Apple Music | 0.3%
Amazon Music  0.0% Ad-supported
TV music channels  0.0% Spo’rify 1 %

How to read: In the car, 55% of audio time spent listening among Kia drivers is to AM/FM radio. In the
car, 88% of ad-supported audio time spent listening among Kia drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2021-2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-
AUDIO ACTIVE

Free: Music. Q: What is the model year and brand of your PRIMARY car or tfruck — that is, the one vehicle you spend the most
fime driving or riding as a passenger?: Primary car (brand): Kia. In car listening. SRR




Nissan drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Nissan drivers 18+ fime spent among Nissan drivers 18+

AM/FM radio I 557 .
Ad-free Siriusxm [ 14% AM/FM radio 86%
Owned music 8 7%

Ad-free Spotify [ 6%

Podcasts M 5% Podcasts I 7%

Music videos on YouTube B 4%
Ad-supported SiriusxM I 3%
Audiobooks | 1% Ad-supported I57
(o]

Other streaming audio | 1% .
Amazon Music | 1% SinusXM
|

Apple Music | 1% Ad-supported
Ad-supported Spotify | 1% pp 1 %
Ad-free Pandora | 0.3% SpOTlfy
Ad-supported Pandora | 0.3% _
Other | 0.2% Ad-supported 0.5%
TV music channels  0.0% Pandora :

How to read: In the car, 55% of audio time spent listening among Nissan drivers is to AM/FM radio. In
the car, 86% of ad-supported audio time spent listening among Nissan drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passenger2: Primary car (brand): Nissan. In car listening. SRR



Subaru drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Subaru drivers 18+ fime spent among Subaru drivers 18+

AM/FM radio [ 587
Ad-free Siriusxm [ 18% ;

Audiobooks [ 6%
Ad-supported SiriusxM | 4% Ad-supported
Ad-free Pandora | 2.4% SiriusXM 6%
Ad-free Spotify | 1%
Podcasts | 1%
Ad-supported Spotify | 1.2% Podcasts 2%
Apple Music I 1%
Other streaming audio | 1%
Music videos on YouTube | 0.2% Ad—suppor’red 27
Ad-supported Pandora  0.1% Spo’rlfy °
Amazon Music  0.0%
TV music channels  0.0% Ad—SUppOFTed 0 27
Other  0.0% Pandora £e/0

How to read: In the car, 58% of audio fime spent listening among Subaru drivers is to AM/FM radio. In
the car, 90% of ad-supported audio time spent listening among Subaru drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere2: Primary car (brand): Subaru. In car listening. SRR




Toyota drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Toyota drivers 18+ fime spent among Toyota drivers 18+

AM/FM radio  [INNENGEGEEEEEGE 419
Ad-free Siriusxm [ 8% i
Other streaming audio I 8% AM/FM radio

Owned music | 5%

Podcasts [ 4%
Ad-free Spotify | 3% Podcasts I 6%
Music videos on YouTube [ 2%

Audiobooks | 2% Ad-su orte
Ad-supported SiriusxM | 2% ] pp d 3%
Ad-supported Pandora | 2% SirusXM

Apple Music | 1%

Amazon Music | 1% Ad-supported 27

Ad-supported Spotify | 1% Spohfy °
Ad-free Pandora | 0.2%

TV music channels  0.0% Ad-SUppOI’Ted 27

Other 0% Pandora °

How to read: In the car, 61% of audio time spent listening among Toyota drivers is to AM/FM radio. In
the car, 87% of ad-supported audio time spent listening among Toyota drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ £9ms | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most fime driving AUDIO ACTIVE

o o A & G R O U P
or riding as a passengere: Primary car (brand): Toyota. In car listening.



Audi drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Audi drivers 18+ time spent among Audi drivers 18+
AM/FM racio  [IENEGEEEEE 397
Ad-free Siriusxm [ 16% ;
Podcasts [ 10%
Music videos on YouTube [ 7%
Apple Music [ 4% Podcasts . 18%
Ad-supported SiriusxM [ 4%
Other streaming audio [ 4% Ad- rt
Ad-free Spotify B 2% d s.u.ppo ed 7%
Amazon Music | 1% SinUusXm
Audiobooks | 1%
Ad-free Pandora | 0.4% Ad—suppor’red 17
Ad-supported Spofify | 0.3% Spotify °
Ad-supported Pandora | 0.2%
Other | 0.2% Ad-supported
TV music channels  0.0% Pandora 0-4%

How to read: In the car, 39% of audio time spent listening among Audi drivers is to AM/FM radio. In the
car, 74% of ad-supported audio time spent listening among Audi drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2021-2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- (@ £9ms | W WestwoodOne

Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most AUDIO ACTIVE

G R O U P

time driving or riding as a passengere: Primary car (brand): Audi. In car listening.
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Share of audio lis
in all Iocqhon§




General Motors drivers: AM/FM radio leads share of audio

in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among General Motors drivers 18+ locations among General Motors drivers 18+

AM/FM radio I 4 ¢ 7,
Music videos on YouTube I 11% AM/FM radio

Podcasts [ 8%
Owned music I 7%
Podcasts I 14%

Ad-free SiiusxM I 6%
Ad-supported Pandora [ 4%

Other streaming audio [l 4%
TV music channels 1 3% Ad-supported
Amazon Music [ 3% P pdp 6%
Ad-free Spotify 1 2% anaora
Audiobooks [l 2% _
other 1 27 Ad guppor’red 29,
Ad-supported SiriusXxM | 1% SirusXMm
Ad-supported Spotify | 1%
Apple Music | 1% Ad-supported 297
Ad-free Pandora | 1% SpOTlfy o

How to read: 46% of all audio time spent listening among General Motors drivers is to AM/FM radio.
77% of ad-supported audio time spent listening among General Motors drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE
G R O U P

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): General Motors.




Honda Motor Co. drivers: AM/FM radio leads share of audio

in all locations (home, work, vehicle, and other)

Ad-supported share of audio time spent in all
locations among Honda Motor Co. drivers 18+

Share of all audio time spent in all locations
among Honda Motor Co. drivers 18+

AM/FM radio I 427,
Music videos on YouTube I 11% AM/FM radio
Owned music [ 10% / 73%
Podcasts [ 10%
o 57 Podcasts . 17%

Ad-free Spotify
Ad-free Siriusxm [ 4%

TV music channels [ 3%
Other streaming audio M 3% Ad-su orted
Audiobooks M 3% = pdp 4%
Ad-supported Pandora [ 3% anaora
Apple Music I 2% -
Ad-supported Spotify [ 2% Ad suppor’red 3%
Amazon Music | 2% SinusXm
Ad-supported SiriusxM | 2%
Ad-free Pandora | 0.4% Ad—suppor’red 37
Other | 0.3% Spo‘hfy °

How to read: 42% of all audio time spent listening among Honda Motor Co. drivers is to AM/FM radio.
73% of ad-supported audio time spent listening among Honda Motor Co. drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. A
AUDIOACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Honda Motor Co. G R O U P




Hyundai Motor Group drivers: AM/FM radio leads share of

4
audio in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
locations among Hyundai Motor Group drivers 18+

among Hyundai Motor Group drivers 18+
AM/FM radio IR 347
Ad-free SiriusxmM [N 11% AM/FM radio 66%

Music videos on YouTube [ 10%
Podcasts [ 9%
Owned music [ 5%
Other streaming audio 8 5% Podcasts . 17%

Ad-supported SiriusxM I 4%
Ad-free spotify [l 4% Ad-supported
Audiobooks [ 4% SiFUSXM
Apple Music [ 3% INuUs
Ad-supported Pandora [ 3% _
Ad-supported Spotify [ 2% Ad suppor’red
Ad-free Pandora | 2% Pandora
TV music channels | 2%
Amazon Music | 2% Ad-SUIOpOFTed
Spotify

Other | 0.1%

How to read: 36% of all audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.
66% of ad-supported audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE
G R O U P

(@ smLus | W Westwood One

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Hyundai Motor Group.




Stellantis drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Ad-supported share of audio time spent in all
locations among Stellantis drivers 18+

Share of all audio time spent in all locations
among Stellantis drivers 18+

AM/FM radio [ 407
Music videos on YouTube [N 14% AM/FM radio
Owned music [ 8% / 74%
Podcasts [ 8%
Podcasts l 14%

Ad-free SiriusxM I 7%

Ad-free Spotify [ 5%
Apple Music =3% Ad tod
Audiobooks 3% -SU orre
Ad-supported SiriusxM | 3% Sj pF))O\A I 5%
Other streaming audio [ 2% Inus
Ad-supported Pandora | 2% _
Ad-supported Spotity B 2% Ad suppor’red 4%
Amazon Music |l 2% Pandora
Ad-free Pandora | 2%
TV music channels | 1% Ad-SUppOFTed 37
Other | 0.3% Spotify °

How to read: 40% of all audio fime spent listening among Stellantis drivers is to AM/FM radio. 74% of
ad-supported audio time spent listening among Stellantis drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (parent company): Stellantis. SRR




Toyota Motor Industries drivers: AM/FM radio leads share of

audio in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin all
among Toyota Motor Industries drivers 18+ locations among Toyota Motor Industries drivers 18+
AM/FM radio

I 377
I 15% i

Music videos on YouTube
Owned music [ 9%,
H. 57 Podcasts . 17%

Ad-free Spotify
Other streaming audio [ 5%
o 5%

Ad-free SiriusXxM

TV music channels [ 3% Ad-suU orted
Amazon Music [ 2% S pﬁ.)f 5%
Ad-supported Spotify [l 2% POty
Audiobooks M 2% _
Ad-supported SiriusxM [ 2% Ad suppor’red 4%
Apple Music B 2% SirusXMm
Ad-supported Pandora | 1%
Ad-free Pandora | 0.3% Ad-supported 3,
Other | 0.2% Pandora °

How to read: 37% of all audio fime spent listening among Toyota Motor Industries drivers is to AM/FM radio.
72% of ad-supported audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @ St | W WestwoodOne
Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (parent company): Toyota Motor Industries.



Mercedes-Benz Group drivers: AM/FM radio leads share of

audio in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin all
among Mercedes-Benz Group drivers 18+ locations among Mercedes-Benz Group drivers 18+
AM/FM radio I 347
Podcasts [ 14% AM/FM radio
Music videos on YouTube I 11% / 61 %

Owned music [ 8%
Ad-free SiriusxM [ 6%
TV music channels [ 6% Podcasts 26%
Ad-free Spotify [ 6%
Ad-supported Pandora [ 4%

Apple Music [ 3%
Ad-supported SiriusxM [l 2% Pandora

Audiobooks B 2% _
Other streaming audio [ 1% Ad-supported

Ad-supported

Amazon Music | 1% SiriusXM
Ad-supported Spotify | 1%
Ad-free Pandora | 0.3% Ad-supported
Other | 0.2% Spotify

How to read: 34% of all audio fime spent listening among Mercedes-Benz Group drivers is to AM/FM radio.
61% of ad-supported audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2021-2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- @ St | W WestwoodOne
Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most AUDIO ACTIVE

G R O U P

time driving or riding as a passenger?: Primary car (parent company): Mercedes-Benz Group.



AM/FM radio leads share of audio among German luxury

auto drivers in all locations (home, work, vehicle, and other)

Ad-supported share of audio time spent in all
locations among German luxury auto drivers 18+

AWM roci
Ad-s orted

Share of all audio time spent in all locations
among German luxury auto drivers 18+

AM/FM radio I 307
Music videos on YouTube [N 14%
Owned music [ 11%
Podcasts [ 11%
TV music channels [ 8%

Ad-supported SiriusXM e % SiriusXM
Ad-free SiriusxM [ 5%
Apple Music I 4%
Ad-free Spotify [l 3% Podcasts I 9%
Other streaming audio I 3%
Amazon Music [ 2% _
Audiobooks [ 2% Ad suppor’red 2%
Ad-supported Pandora | 1% SpOTlfy
Ad-supported Spotify | 1%
Ad-free Pandora | 0.2% Ad—suppor’red 27
Other | 0.1% Pandora °

How to read: 30% of all audio time spent listening among German luxury auto drivers is to AM/FM radio.
61% of ad-supported audio fime spent listening among German luxury auto drivers is to AM/FM radio.

(@ smLus | W Westwood One

AUDIO ACTIVE

G R O U P

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Porsche SE, Mercedes-Benz Group, Bayerische Motoren Werke AG.




Porsche SE drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among Porsche SE drivers 18+ locations among Porsche SE drivers 18+
AM/FM radio I 327
Owned music [ 13% AM/FM radio
Podcasts [ 13% / 65%
Music videos on YouTube I 10%
Ad-free Siriusxm [ 9%
TV music channels [ 4% Podcasts - 26%
Apple Music [ 4%

Ad-free Spotify
Ad-supported SiriusXM
Other streaming audio

W 4% Ad-supported
= g% SiriusXM

7%

Amazon Music A
Audiobooks |.127;7 Ad-supporfed 2%
Ad-supported Pandora | 1% Pandora °
Ad-supported Spotify | 1%
Ad-free Pandora | 1% Ad-supported
Other  0.0% SpoTlfy 1%

How to read: 32% of all audio time spent listening among Porsche SE drivers is to AM/FM radio. 65% of
ad-supported audio time spent listening among Porsche SE drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (parent company): Porsche SE.



Ford drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations
among Ford drivers 18+

AM/FM radio

Music videos on YouTube
Podcasts

Owned music

Ad-free SiriusXM
Ad-free Spotify
Amazon Music

TV music channels
Ad-supported SiriusXM
Ad-supported Pandora
Apple Music
Audiobooks

Other streaming audio
Ad-supported Spofify
Ad-free Pandora
Other

I 397
T 14%

e 8%

8%

7%
W 5%
M 3%
M 3%
N 3%
M 3%
N 2%
I 2%
I 2%
I 2%

| 0.4%
| 0.4%

Ad-supported share of audio time spent
in all locations among Ford drivers 18+

Podcasts . 15%

Ad-supported
PP I 5%

Pandora
Ad-supported
SiriUSXM I 57
Ad-supported
Spotify I 3%

How to read: 39% of all audio time spent listening among Ford drivers is to AM/FM radio. 72% of
ad-supported audio time spent listening among Ford drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving

(@ smLus | W Westwood One

AUDIOACTIVE

G R O U P

or riding as a passenger?: Primary car (borand): Ford.



BMW drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among BMW drivers 18+ in all locations among BMW drivers 18+
Am/Fm radio I 287
Music videos on YouTube [N 18% ;
TV music channels T 10%
Podcasts [ 10%
Ad-free Siriusxm [ 7% Podcasts . 22%
Apple Music [ 3%
Amazon Music [ 3% Ad-su orted
Ad-supported SiriusxM [ 3% . pp 6%
Other streaming audio [ 2% SirusXM

Audiobooks [ 2%
Ad-free Spotify N 2%

Ad-supported
PP 29,

Ad-supported Pandora I 1% Pandora
Ad-supported Spotify 1%
Other | 0.2% Ad-supported 2
Ad-free Pandora  0.0% Spotify °

How to read: 28% of all audio time spent listening among BMW drivers is to AM/FM radio. 67% of ad-
supported audio time spent listening among BMW drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passengere: Primary car (brand): BMW. SRR



Chevrolet drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in
among Chevrolet drivers 18+ all locations among Chevrolet drivers 18+

AM/FM radio  [NNNEGEGEGE 487
Music videos on YouTube [ 11% i
Podcasts [ 8% AM/FM radio

Owned music [ 7%

Other streaming audio [ 4%
Podcasts I 13%

Ad-free SiriusxM || 4%

Ad-supported Pandora || 4%
TV music channels | 3% Ad-supported
Amazon Music | 3% PP 6%
Ad-free Spotifty | 2% Pandora
Audiobooks | 2%
Other | 2% Ad—gqppor’red 29
Ad-supported SiriusXM | 1% SirusXMm
Ad-supported Spotify | 1%
Ad-free Pandora | 1% Ad-SUppOFTed 17
Apple Music | 1% SpoTlfy (e}

How to read: 48% of all audio fime spent listening among Chevrolet drivers is to AM/FM radio. 78% of
ad-supported audio time spent listening among Chevrolet drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIOACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger?: Primary car (brand): Chevrolet.




Dodge drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent all locations Ad-supported share of audio time spent in
among Dodge drivers 18+ all locations among Dodge drivers 18+
AM/FM radio I 427
Owned music [ 11% :
Music videos on YouTube I 10% AM/FM radio
Podcasts [ 10%
Ad-free Spotify [ 8%
Ad-free SiriusxM [ 7% Podcasts . 17%
Ad-supported SiriusxM [ 3%
Apple Music | 2% Ad- rt
Ad-supported Spotify | 2% d spppo ed 5%
Amazon Music | 1% SiriusXM
Ad-supported Pandora | 1%
Other streaming audio | 1% Ad—supporTed 37
Audiobooks | 1% Spotify °
TV music channels | 1%
Other | 0.3% Ad-supported
Ad-free Pandora  0.0% PCIﬂdOI'O 2%

How to read: 42% of all audio time spent listening among Dodge drivers is to AM/FM radio. 73% of
ad-supported audio time spent listening among Dodge drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passengere: Primary car (brand): Dodge.



Honda drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Honda drivers 18+ in all locations among Honda drivers 18+

AM/FM radio

I /37
1% .

Music videos on YouTube
Podcasts [ 9%
6%
_ Podcasts . 16%

Ad-free Spotify
Ad-free SiriusxM [ 4%
Other streaming audio [ 3%

Ad-supported Pandora | 3% Ad-su orted
Audiobooks [l 3% PP 5%
TV music channels [l 2% Pandora

Amazon Music | 2%

Ad-supported Spotify | 2% Ad—supporTed 37

Ad-supported SiriusxM | 2% SirlusXM °
Apple Music | 1%

Ad-free Pandora | 0.4% Ad-supported 3,

Other | 0.3% Spo’rify o

How to read: 43% of all audio time spent listening among Honda drivers is to AM/FM radio. 74% of
ad-supported audio time spent listening among Honda drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (brand): Honda. SRR




Hyundai drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in
among Hyundai drivers 18+ all locations among Hyundai drivers 18+

AM/FM radio I 337
Ad-free Siriusxm [N 11% AM/FM radio

Music videos on YouTube [ 11%
Podcasts [ 10%
Owned music [ 5% Podcasts . 207
(o]

Ad-free Spotify [ 4%
Audiobooks [ 4%

Other streaming audio [ 4% Ad_supporfed
Ad-supported SiriusxM [ 4% ..
Apple Music I 3% SirusXM
Ad-free Pandora [ 3%
Amazon Music [ 3% Ad-supported
Ad-supported Pandora [ 2% Pandora

Ad-supported Spotify [ 2%
TV music channels | 1% Ad—suppor’red

Other | 0.1% Spotify

How to read: 33% of all audio time spent listening among Hyundai drivers is to AM/FM radio. 64% of
ad-supported audio time spent listening among Hyundai drivers is o AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger: Primary car (brand): Hyundai. SRR




Jeep drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Jeep drivers 18+ in all locations among Jeep drivers 18+

AM/FM radio I 387 :
Music videos on YouTube Y 13% ° AM/FM radio
Owned music [ 7%

Ad-free SiriusxM [ 6%
Podcasts [ 6% Podcasts
Audiobooks Il 5% 1 1%
Apple Music [ 5%

Ad-supported Pandora [l 4% Ad-supported
Other streaming audio [ 3% Pandora 8%
Ad-free Pandora [ 3%
Amazon Music B 3% _
Ad-supported Siriusxm [l 2% Ad SUppOfTed 5%
Ad-free Spotify l 2% SiriusXM
TV music channels § 2%
Ad-supported Spotify | 1% Ad-SUppOFTed 27
Other | 0.1% SpOTlfy (]

How to read: 38% of all audio time spent listening among Jeep drivers is to AM/FM radio. 74% of
ad-supported audio time spent listening among Jeep drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @1 | WWestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE
or riding as a passenger?: Primary car (brand): Jeep. SRR




Kia drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations
among Kia drivers 18+

AM/FM radio

Ad-free SiriusXM

Music videos on YouTube
Podcasts

Other streaming audio
Owned music
Ad-supported SiriusXM
Ad-supported Pandora
Ad-free Spotify

Apple Music
Audiobooks
Ad-supported Spotify
TV music channels
Ad-free Pandora
Amazon Music
Other

I 407

R 1%

s 9%

e 7%

M 5%

M 5%

M 4%

W 4%

M 3%

N 3%

N 3%

M 3%

N 3%

1%

| 0.4%
0.0%

Ad-supported share of audio time spent
in all locations among Kia drivers 18+

Podcasts l 13%

7%

Ad-supported

SiriusXM
Ad-supported
Pandora I 6%
Ad-supported
Spofify I 5%

How to read: 40% of all audio time spent listening among Kia drivers is to AM/FM radio. 69% of
ad-supported audio time spent listening among Kia drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving

(@ smLus | W Westwood One

AUDIOACTIVE

G R O U P

or riding as a passenger?: Primary car (brand): Kia.



Nissan drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent

among Nissan drivers 18+ in all locations among Nissan drivers 18+
AM/FMradio I 337
Music videos on YouTube Y 18% AM/FM radio 71 %
Owned music [ 11%
Podcasts [N 9%
Ad-free Spotify I 6%
TV music channels [ 5% Podcasts . 1 9%

Ad-free SiriusXM
Audiobooks

Other streaming audio
Ad-supported SiriusXM

l-375% Ad-supported
% PP I A%,

g 2% SiriusXM

Ad-supported Spotify M 2% _
roolo Music | 27 Ad-supported 4%
Amazon Music | 2% Spotify
Ad-supported Pandora [ 1%
Ad-free Pandora | 1% Ad-supported 297
Other | 0.2% Pandora °

How to read: 33% of all audio time spent listening among Nissan drivers is to AM/FM radio. 71% of
ad-supported audio time spent listening among Nissan drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passenger2: Primary car (brand): Nissan. SRR



Subarvu drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in
all locations among Subaru drivers 18+

among Subaru drivers 18+
AM/FM radio IR 427

Ad-free SiriusxM [ 10%

Podcasts [ 5%
TV music channels I 4%
Other streaming audio [ 4% POdCOSTS I 10%
Ad-supported SiriusxM [ 4%
Audiobooks [ 4% Ad_suppor‘l‘ed
Ad-free Spotity B 3% ..
Ad-supported Spotify [ 3% SiriusXM
Music videos on YouTube B 2%
Ad-supported Pandora B 2% Ad-SUppOI’Ted
Amazon Music | 2% Pandora
Apple Music | 1%
Ad-free Pandora | 1% Ad—suppor’red
Other | 1% Spotify

How to read: 42% of all audio time spent listening among Subaru drivers is to AM/FM radio. 75% of
ad-supported audio time spent listening among Subaru drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE
G R O U P

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving

or riding as a passengere: Primary car (brand): Subaru.



Toyota drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Ad-supported share of audio time spent
in all locations among Toyota drivers 18+

Share of all audio time spent in all locations
among Toyota drivers 18+

AM/FM radio
Music videos on YouTube H

Owned music

Ad-free Spotify

Other streaming audio
Ad-free SiriusXxM

TV music channels
Ad-supported Spofify

Podcasts . 17%

Ad-supported
oJe I 59

Amazon Music SIOOTIfY
Audiobooks
Ad-supported SiriusXM Ad—slu.ppor’red 47
Apple Music SiIrusXm °
Ad-supported Pandora
Ad-free Pandora | 0. Ad-supported 3,
Other | 0.2% Pandora °

How to read: 36% of all audio time spent listening among Toyota drivers is to AM/FM radio. 71% of
ad-supported audio time spent listening among Toyota drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2022-Q1 2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (brand): Toyota.



Audi drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations

among Audi drivers 18+

AM/FM radio IR 327,

Owned music [ 13%

Podcasts

Music videos on YouTube 12%
Ad-free SiriusXxM

TV music channels
Ad-free Spotify

Other streaming audio
Ad-supported Spofify
Apple Music
Ad-supported SiriusXM
Amazon Music
Audiobooks

Ad-free Pandora
Ad-supported Pandora .
Other  0.0%

Ad-supported share of audio time spent
in all locations among Audi drivers 18+

AM/FM radio
Podcasts -26%

Ad-supported
Spotify I 5%
Ad-supported
SiriusXM I 5%
Ad-supported
Pandora 1%

How to read: 32% of all audio time spent listening among Audi drivers is to AM/FM radio. 64% of
ad-supported audio time spent listening among Audi drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Year 2 average 2021-2023. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most
time driving or riding as a passenger?: Primary car (brand): Audi.

(@ smLus | W Westwood One

AUDIO ACTIVE

G R O U P



(@ sumuLus | W Westwood One

AUDIOACTIVE

€1 R o 1ETE RS

Thank You

The intellectual property included in this presentation is property of Cumulus Media, including Westwood One, and may not be used
without permission. Any details are subject to change. 2023 Cumulus Media, Inc.



